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Our geographic culture has always defined our food
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Now our food defines our culture
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Paleo

Gluten Free
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Today, our diets and eating patterns are being influenced by
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Rising healthcare 

costs

Community, 

family and friends

A focus on 

well-being

Mobile technology 

and AI
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Globally, healthcare costs are on the rise

6Source: OECD Fiscal Sustainability of Healthcare Systems 2015
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We are seeing a  shift towards consumer-centric healthcare
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Consumers are shifting toward new influencer relationships

Source: A.T. Kearney; Laurainthekitchen.com

The paradox of communication in 

the Digital Age: 

Laura Vitale  

3.8 M visitor/month

1.1M Instagram followers

Laura Vitale
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Who influences our diet?
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70%
Millennials influenced 

by peers

60%
of consumers influenced by 

social media post when shopping

50%
of consumers post 

pictures of their food
Source: Collective Bias Survey of 14,000 adults 2016, YouGov poll December 2017 Davidcdonnan.com
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Products that promote wellness are demonstrating significantly 

stronger growth compared to mainstream items

Overall Food 

Categories

Natural and 

Organic

Refrigerated RTD 

Tea & Coffee

Wellness Bars & 

Gels

Shelf Stable 

Functional Beverages

Refrigerated Plant-

based Milk & 

Creamer

Yogurt & Kefir

26%

22%

16% 9%

4%

OVERALL FOOD 

CATEGORIES HAVE 

A MEAGER 

2%
GROWTH RATE 6%

Source: The State of the Specialty Food Industry 2017 (Specialty Food Association, joint research by Mintel, SPINS/IRI) 11
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49% of consumers subscribe to a 
specific diet or health program 

12Source: Label Insight 2017 Shopper Trends Suvey

22%

12%

11%

9%

8%

7%

7%

6%

5%

5%

4%

3%

2%

12%

Heart Healthy

High Fiber

Gluten Free

Vegan/Vegetarian

Dairy Free

Paleo

Weight Watchers

Mediterranean

Anti Inflamitory

Atkins

Whole30

Raw Food

South Beach

All Other

Which diets do you follow?

Davidcdonnan.com
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The Wellness economy is expanding

13Source: Global Wellness Institute, January 2017; 2018 Global Wellness Trend Report

Wellness 

Tourism

$563B

Beauty and Anti 

Aging

$999B

Fitness

$542B

Healthy Eating 

Nutrition

$648B

Preventative 

Medicine

$534B

Alternative 

Medicine

$199B

Workplace 

Wellness

$43B

Spa and 

Mineral Bath

$150B

Wellness 

Real 

Estate

$119B

Global Wellness Economy

$3.7 Trillion
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Health & nutrition is big business
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Technology is now part of our everyday lives

2.7 3
3.2

3.7

4.3
4.9 5.1

5.4
5.6

5.9

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Daily Hours Spent with Digital Media per Adult User

Other Connected Devices Desktop/Laptop Mobile

15Internet Trends Kleiner Perkins – Mary Meeker May 2018
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More sensors and data in more places each year

16Source: BoA Merrill Lynch Global Research
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Wearable market unit forecast

2013 2014E 2015E 2016E 2017E 2018E

$600M

$400M

$200M

267%
205%

115%

124%

89%

CAGR 2013-2018

156%

Fitness Tracking

Motiv

Predictive Maintenance

Samsara

Precision Cooking

Joule

Shared Transportation

Mobike

Visual Navigation

Google Maps

Home Temperature

Nest
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All of these will have profound effects

Technology provides 

instant feedback

17

It will change how we choose our 

foodOur food choices are influenced by 

perceived outcomes
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We track our activity and health

12%

26%

10%

4%

9%

19%

9%

5%

Body Weight Exercise Diet Mood Sleep quality Activities in your

personal life

Activities at

work

The activities of

a baby or child

18Source: A.T. Kearney NPD Survey (sample size = 1,750 respondents)

Which of the following do you regularly track through some type of technology or device? 

Davidcdonnan.com
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33%
36%

28%

16%
13%

Gen Z (1998-

2016)

Millennials

(1981-1997)

Gen X (1965-

1980)

Baby Boomers

(1946-1964)

Silent (1928-

1945)

Again, Gen Z and Millennials will lead the 
change

% of respondents that regularly track Exercise with 
some type of technology or device

Source: A.T. Kearney NPD Source: A.T. Kearney NPD Survey (sample size = 1,750 respondents Survey (sample size = 1,750 

respondents)

19
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Next frontiers

20Source: www.wareable.com, www.sciencemag.org, www.theverge.com

Heart rate and monitoring Glucose and blood sugar Sugar, alcohol, nutrients

http://www.wareable.com/
http://www.sciencemag.org/
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Artificial intelligence already influences our eating choices

21
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Future Food?

Source: The Future Market – Alpha Food Labs
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Sensors and 

wearables will 

be everywhere

More 

personalization

and targeted 

meals

Transparency

is expected
Shifting Policy 

Moving 

beyond dietary 

guidelines

What can we expect over the next 10 years?

Davidcdonnan.com
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The next generation are growing up with sensors/wearables

24Source: IDTechEx 2016, Babycenter’s annual State of Modern Motherhood Report, Crunchbase March 7 2018

$300 million
in funding for baby and children 

monitoring startups

30%
are concerned with their friends 

judging what their kids eat

64%
of patients use a mobile device to 

monitor health
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A new era of personalization 
and meal kits
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Transparency: Authenticity vs. “Health Washing”
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Policy makers are taking notice
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How can you 

capture the Health 

and Wellness 

opportunity?

Davidcdonnan.com
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• Concerned about wellbeing and 

health

• Explores by grazing and snacking

• Want healthy, . . .   But also indulgent

• Trust their friends more than ads

• Mistrust of Government/Corp.

• Actively seeks information  . . . With 

the aid of technology

The new food 
consumer

29
Davidcdonnan.com
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What are the implications ?

Personalized 

Diets

DIY Health & 

Wellness
Regulatory 

Pressure

New 

Alliances



Davidcdonnan.com

Some key questions for retailers and brands to consider

31

How well do you 

understand the health 

attributes of your 

ingredients?

Are you prepared for 

ingredient, information 

and process 

transparency ?

How well do you 

understand the 

consumer as 

datafeeds?
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Data is currency

Deeper behavioral 

understanding/ personalization

Higher switching costs/ 

Loyalty

Predictive analytics/ Improved 

product targeting
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How do industry experts remain relevant 

when,

• DIY health becomes normalized

• Feedback technology and AI are ubiquitous

• Influencer models dominate 

communications

• Who is influencing the influencer?

Davidcdonnan.com
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